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NARY'S SCRAPBOC
Letters and ideas from our readers
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UST A NOTE
Declare your decorating ind2pendence
Favorite things from the marketplace

Artist Tiffani Taylor is on our ~adar

aLAD YOU ASKED
Our editors answer your questions about decorating
and home arts

Susie Swan's art-inspired qui'ts
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Seasonal cards and stationery to write home about

Fabric artist Kate Anderson cays tribute to famous
pop artists with her knotted textile teapots

homecempanionmag.com

FINUDERS AEEF \
These fluffy little pipe-cleaner characters adorned birth-
day cakes during the Baby Boom years
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Artists Lane Smith and Molly Leach mine Connacticut’s
Litchfield Hills for treasure

Let the good times roll this Fourth of July at an American-
style sushi party

Designer Anna Griffin generates romantic revenues
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Artist Tena Sprenger's vacation scrapbook

Organize your craft essentials in these pretty fabric
pockets
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REATURES COMFOF

Caring for our animal friends

PORTFOLI(
What Mary’s been up to, yesterday and today

Life is what you make it

Whether the occasion is a June wedding or a July 4th
picnic, Ann Estelle is always in style

Criginal artwork by Mary Engelbreit

Keep Dad's dresser neat as a pin with a memento-laden
coin tray
TTING THE

L

The where-to-find-it page

The bond between sisters is made of memories
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» Decide what you love to do,
then hone your skills in design
or business and look for help to

complement them.

* Trust yourself. Take the risk
instead of just talking about it.
It's better to try than to wish
you had done it.

* Find the right banking rela-
tionship. Beyond the thrill of
the start-up, you'll need fund-
ing for inventory, salary, rent,
and other expenses you don't

always consider.

* Expect to work harder, lon-
ger, and for less—but nothing
beats the satisfaction of doing

it yourself. »
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UBTLE TEXTURES AND SENSUAL CURVES, LIKE THE
ones found in Grandma's wallpaper or fragile heirloom
lace, are trademarks of Anna Griffin’s designs. Inspired by
patterns from the past, Anna is reinventing romance.
Beginning in 1995 with ribbon-clad wedding invitation
kits {inspired by an early job with a New York wedding gown
designer), she was a pioneer of print-it-yourself stationery. ”| became a manufac-
turer overnight,” she says, defining her start-up experience as “grassroots.” After
exhibiting her designs at the Atlanta Gift Show, she came home with $70.000 in
wholesale orders. Her father loaned her the money to begin production.

Now her patterns can be found on stationery and linens as well as dinnerware
by Lenox and quilting fabrics by Windham Textiles. Her products walk down the
aisles of more than 3,000 retail stores nationwide, and are distributed in eight other
countries. Though many companies have copied her style, she always comes up
with fresh ideas. ”If you're abundant with your designs and your ideas,” she says,

“they keep coming to you. If you trust that, there's enough for everyone.”




available everywhere by catalog and internet

tel 323.939.1388 | www.fabby.com

HOUGH GROWTH WAS FAST, ANNA ADMITS
she's made her share of mistakes. In one case, she
sold a complete line to a company in Australia. The

company copied every product in the line and began

selling them overseas. The lesson? Know your custom-
er. She also has learned to hire cautiously, being sure the
right people are doing the right jobs. “With each failure, | trust I'm being
groomed for samething bigger. Mistakes rermind you to pay attention.”

She prefers to focus on the positive, constantly exploring possibilities. |
want lots of texture, surprises, and dimension,” she explains, “The challenge
is to keep it simple.” Using herself as the litmus test, she assesses every pat-
tern for its visual appeal. In her worldwide travels, she actively seeks antique

objects or prints that become the foundation for her

pattern collections. Then she and her team, including ) ‘t
vice president and right hand Tracey Flammer, de- g Gl
velop products, packaging, and embellishments.
Finally, they build stories around the collections to
showcase them for licensing.

The key to continued success, she says, is reinvention. “The

philosophy of taking the old and making it new applies to everything.” o



