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I am today. At Harland, I learned how to
design quickly and trust my first instincts.
This is helpful today because I get abour
four weeks to design and 48 weeks to make
it all happen. At Vera Wang, I learned
about co-op advertising, something that I
put to immediate use to promote my first

stationery line.

ST: Did you take that leap
thinking you would present a
line or build a brand?

A Honestly, I really just
wanted to support myself in the
beginning. It wasn’t until about
five years into it that I knew I
wanted to build a brand. Here
we are 15 years later and still

building.

ST: Do you focus more on
the creative or business side
of your business? Is it hard to
balance the two?

AG: It's a combination of both. T have
to be two-headed about it daily. On the
creative side, I deliver the vision, direction
and color palette of the products we are
going to make. We can have the greatest
designs in the world, but if I don’t also focus
on the business side of finance and logistics,

we can't bring them to market.

ST: And, being a publication about
industry trends, I'd be remiss if I didn’t ask
what trends — both in terms of product
categories and design directions — you see
on the horizon? Of those trends, do any
have you excited? Disappointed?

Afs: T see most stationery companies
branching out into gifts (we just
launched a line of bags). I see most
specialty stationery stores focusing on
personalization, and craft stores branching
out into stationery. Everyone is looking
for ways to increase business by changing
their product mix. The biggest trend
I see, no matter what level you are in
the marketplace, is that the days of
commodity stationery are over; high

design is what people want. =

Amanda Avucu is a freelance writer and
the owner of Lucky Guppy Marketing, a
boutique firm that specializes in copywriting.

She and her family live in Cleveland.
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_Sticky Note Pads * Purse Pads * Memo Pads

Bottman Design :

2 800-365.5564. ¢ www bottsan coni
» 1081 South 300 West * Salt Lake Cit
- NYIGF #2225 » Atlanta Gift 4-2701

S‘ Eco-Fricnc”g &
Pri-ntc n
recycled papers.

" This new line

of Pcrsona|
notebooks includes
little purse ads,
st'iéky note iqoks '
and memo books.
The line features
vellum windows,
debossed covers,
attachcd'if)cncils
and more.
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